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Division of Travel and Tourism wants mare associations

are now onling;

money to promote Ohio, bring in visitors

RICK ADAMCZAK
Dalty Reporter Staff Writer
March 11, 2010
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The Busy time of the year for igiswre traved and tourism is fast-approaching, but domt
Inok for Ohic ta have as many media 2ds luring potential traveiers as other stafes in
the region.

The Ohio Division of Travel and Tourism's annual budget is the smallest of ary State
inthe region, often by & wide margin.

t.ast year Michigan spent $32 million gn promoling lourism, compared to the 569
millizn spent by Ohio, according to the U $. Travel Association

Pennsyivania spent $29 millkon, linois spent S50 million and West Virginia spent 38
milion

"Historically we've boen below our regional average. Typically we've been oulspant
by states fike Michigan, Kentucky, Pennsylvania. indiana is e only ong that spends
about the same as s sald Amir Eylon, Ohiv's direstor of tourism. “About $16
mitlion to $17 miilion is the average for slates aroung us -
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Michigan, especially, was studied for ils highly successful, and expensive, ad
wampaign 1ast yeas, given that the state is in dire financial strais.

In fact most obsgrvers expect Michigan's tourism budgel to be slashed this year
because of the state’s budget woes

“It's siever fun to seé one of our competitors culspend us, but | ook &l il s excifing
e can ook at it and see what theyre doing 1o and try 1o do il here in Chio,” said
Matthew MasLaren, executive vice president of the Ohio Hotel and Eodging
Association and alsa a member of the Chio Tourism Roundiable. & group that
represents Intergsted parties in e stale's lourism industry.
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Regardiess, Michigan's "Pure Mchigan™ campaigh wen two .S, Travel Association
awards and other states are studying that campaign fo use similar sirategies for their

Pickerington
own states.
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Q0 Iourism leaders are also looking at a lunding modet used by Missouri where the
fourism promotion budgel i tied to the amount of tax dollars generated by tounsm.

“We're looking al the Missour performance-based mode! and the proposed Michigan
bugdget,” said MacLaren "Our tourism division has frailed the reglonat average, the
nafional average, consistently ”

He gaic thal one of the factors thal can be used o persuade Gov Ted Strickiand
and state legislators to iherease the tounism budget is the return-on-investment seen
by the industry s Ohio.

For every doltar spent by the division of tourism approzimalely $12 doliers in tax
revenues, mostly sajes tex, is collecied.

Witk gur stum-on-investment we've made an argument tial there's good feasnn 1o
increase the budget” said Maclaren “I's also one of e quickest retsrns-on-
investment You do the ad buy in the spring and & few manths taier you gel the tax
revgnles

Eyion said thal, for example, the return-cr-investment in 2008 would have besn
about $400 miton,

Mzctaren said that doesn't even inciude indirset revenue from visttors win spend
moaky an gasoling of even grocenes when they'rs visiting Ofvio

Fyion said most of the $6 § milion budget 1s spent 6n Hems such as adverising,
markeling. public relations, pubtications and operational costs

The spring and summer typically are the busiost tines of the year for fourism
campaigns as ravelers are planning therr vacations or weakend getaways. he said

The Ohio lourism division, for instance, plans to spend about $2 million of its budget
on the surmmer campaign.
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Last year Michigan spent $10 milion an its sational sumimer trave: campaign atone.
Eylor said that most visitors to Ohio come from a range of 300 to 500 miles away
“Qur eompetition is our agighboring states,” he said

Tousism leaders say they hope state leaders wiltincrease the lourism division's

budget once the economy arut state budget siluations improve, which has seourred
in the past

Cverall the Onio tourism industry & expecting & solid summer, with ravel expected
{o slightly increase this year, though most travelers are skl looking to save money
when they hit the road

“One of the most-visited sections of our Web site is our special offers an packages
seclion,” said Eyion. "Leisure travel has been decent. Where it's been hur is
business travel "
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